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AKTYAJIbHICTb

>

e TpaHCHOPMALIA LMPPOBOI MealaapXITEKTYPU

e [lepexig BiO NIHIMHOIMO KOHTEHTY A0 TPAHCMeOIMHNX EKOCUCTEM
e 3POCTAHHSA PO ayOnTOPIl Y CTBOPEHHI KOHTEHTY

e HeoOXiOHICTb HOBUX NPOOKOCEPCbKMX CTPATEr




Relevance

‘ransformation of Digital Media Architecture

‘ransition from Linear Content to Transmedia Ecosystems
'he Growing Role of the Audience in Content Creation

ne Need for New Producing Strategies




META TA 3ABJIAHHS ¢
NOCNIAKEHHS

TeopeTnYHO OBIrpyHTYBATM Ta MPAKTUYHO OOCAIONTUA
ePEKTUBHICTb TPaHCMEOIMHOCTI 9K CTpaTerli
MPOOOCYBaHHS.

3aBOaHH4:
e [lOCNIONTN rEHE3NC TPAHCMEOIMHOCTI
e BU3HAYNTU POJb Npoarcepa
e [IpoOaHani3yBaTV YKpPAIHCbKI Ta CBITOBI KEMCU
e [locnignt NpoekKT CreativesForUkraine



&3 RESEARCH RIM AND OBJECTIVES &3

Aim:
To theoretically substantiate and practically investigate the effectiveness of
transmedia as a producing strategy.

Objectives:
e TO explore the genesis of transmedia
0 define the role of the producer
'0 analyze Ukrainian and international case studies
‘0 examine the project CreativesForUkraine




EBOOLISA POJII MPOAKOCEPA

byno

Ctano

Bl/IpO6Hl/ILI,TBO OKPEMOIo KOHTEHTHOIO MNMPOoAYKTY

YnpaBniiHHA MeOlaeKOCUCTEMOLO

KOHTPO/b BUPOOHMYOIro npoLiecy

KoopauHaula nnatdpopM | CrnisibHOT

OOHOCTOPOHHSA KOMYHIKALLIA 3 ayOUTOPIEID

[TOCTIMHA B3aEMOIa Ta KOM'IOHITI-MeHEeOXKMEeHT

PoboTa B Me)ax ogHOro mefia

KpocnnatdopMeHe ynpaBfiHHA KOHTEHTOM

XOPCTKMM KOHTPOJb Hag MOBIAOMMNEHHAM

[1n3amnH B3aEMOLIl Ta CMiBTBOPYOCTI

[11aHyBaHHA KaMMaHIn

CuUTyaTUBHE pearyBaHHA B LMPPOBOMY CepeaoBULL|

[Mpootocep — MeHeayKep BUPOOHULTBA

[Tpoatocep — apXITEKTOP OOCBIAY Ta EKOCUCTEMU




THE EVOLUTION OF THE PRODUGER'S ROLE

BEFORE

NOW

Producer responsible for content production

Producer responsible for a broader range of
competencies

Focus on content creation

Management of a transmedia ecosystem

Communication through limited media channels

Communication across multiple platforms

Planned communication

Situational and real-time communication

Closed communication environment

Open digital environment

Audience as content consumers

Audience as active participants and co-creators

Control over content distribution

Continuous response to changes in the public space




wew TEOPETUYHHI SACAAN =

TPAHCMEAIAHOCTI

e KOHLEMLIA «KOMEPLLIMHOI CYyNMEePCNCTEMM»
Mapiwi KiHgep

e TeopIid TPAHCMEOINMHOIO CTOPITENIHTY
[eHpl [)KeHKIHCa

e «HapaTmBHMIM cBIT» Kapnoca Ckonapi

e [lepexin Big cross-media oo transmedia




THEORETIGAL FOUNDATIONS OF TRANSMEDIR

e Marsha Kinder's Concept of the "Commercial Supersystem”
e Henry Jenkins' Theory of Transmedia Storytelling
e Carlos Scolari's “Narrative World"

e Transition from Cross-Media to Transmedia G
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CREATIVES 20 FEB 2026
HEOIRMVIK(RIAVIN]E 6PM | SOHO
Charity Film Screening
+ Q&A

More on the night:
« Ukrainian Cocktail Bar
« Live art by Lana Mel
« Raffle
« DJ Zooverano

CoLIOKYNBTYPHNM [Tonynapm3auiga
TPaHCMEeOINHUNMN YKPAIHCbKUX
MPOEKT KpeaTUBHMUX
IHOYCTPIV

SHORTLISTED
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BASED ON A TRUE STORY.
TICKETS STARRING OLEKSANDR RUDYNSKYI

[ToeaHaHHS DopMyBaHHS

NEARMIERIT, MiXKHaPOLHOIO
COoLiaNbHNX Mepex 06pa3sy YKpaiHm
Ta IHTEPAKTUBY




Socio-Cultural
Transmedia Project

Combination of
Content, Social

Media, and
Interactivity

PRAGTIGAL GASE STUDY:
CREATIVESFORUKRAINE

Promotion of
SINEIIE]R
Creative
Industries

Formation of
Ukraine's
International Image

CREATIVES
FCR UKRAINIE
Charity Film Screening

+ Q&A

More on the night:

ROCK

TICKETS:

« Ukrainian Cocktail Bar
« Live art by Lana Mel
« Raffle

+ DJ Zooverano
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BASED ON A TRUE STORY.
STARRING OLEKSANDR RUDYNSKYI




CTPYKTYPA MPOEKTY i %
GREATIVESFORUKRAINE

e [INnstagram — BI3yasibHa

angeHTMKa Ta stories @
e TIKTOK — BIPYCHUMIN KOPOTKNU

KOHTEHT
e YoulTube — IHTepB'to Ta

OOKYMEHTabHI MaTeplanu
e Open-calls, oHNnamH-noali,
LINPPOBI apXIBU




STRUGTURE OF THE T
CREATIVESFORUKRAINE PROJEGT

e Instagram — Visual Identity and N
Stories -

e TiIkTok — Viral Short-Form U
Content

e YouTube — Interviews and
Documentary Content

e Open Calls, Online Events, and
Digital Archives




Home Shop Upcoming About Newsletter @ f in

About |Us

Our Mission What We Do Our Impact
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UIK's artistic landscape.
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Creatives for Ukraine

A cultural initiative that channels creative talent to raise funds and support
Ukraine's victory.

Gifts of Ukraine

Every purchase supports our mission to help Ukraine through art and

creativity,
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Creatives for Ukraine

62 1170 399

A cultural initiative founded in 2023 in London. We build
creative community and fundraise in support of a
Ukerainian.
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PE3Y/ILTATU
NOCNIAKEHHSA NMPOEKTY

e AyOANTOPIA BUCTYIMAE HE NMMLUE CMNOXMBAYEM, a U CMNIBTBOPLLEM KOHTEHTY
e [1POEKT PYHKLIOHYE 3a NpUHLUMMNaMKM participatory culture

e KOHTEHT NOLMNPIOETbCA Yepe3 MexaHI3MU spreadable media

e DOopMYETbCH LIMPPOBa CMiIbHOTA HABKOJIO YKPAIHCbKOI Ky/bTypU

e TpaHCcMeginHa Moaernb NiABULLYE 3a7TyHYeHICTb Ta BMI3HABAHICTb MPOEKTY
e [Ipoatocep BUCTYMAE apXITEKTOPOM eKOCUCTEMU B3aEMOAII
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PROJEGT RESEARGH RESULTS

e The audience is not only a consumer but also a co-creator of content.

e The project operates according to the principles of participatory culture.

e Content is distributed through mechanisms of spreadable media.

e A digital community is forming around Ukrainian culture.

e The transmedia model increases engagement and the project’s
recognizability.

e The producer acts as an architect of the interaction ecosystem.
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[loAll Ta IHTepakKTUBHI QOPMaTK
NMPOEKTY

ALL'IS JOY ' § MONTHLY MEMBERS ' HOUSE PARTY

B020°S BASH

THURSDAY 22/01/26 Pt
6PM TIL LATE Wellington Arch (Hyde Park Corner)

WORLD, KEEP YOUR WORD!

DO NOT BE T RAY UKRAINE!
RALLY

DOWNING STREER s\%‘![a

2 MARCH 2025
14:00 - 16:00

“Let’'s Bring
Ukrainian Children Home”

MARCH 'VYSHYVANKA' 0
ﬁ.

CREATIVES e
FOR UKRAINE

14:00 Organised Procession via Hyde Park (Park Lane) >
Marble Arch > Lancaster Gate > Notting Hill > Holland Park >
5t Volodymyr Monurnent
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Events and Interactive formats of the

ALL'IS JOY ' § MONTHLY MEMBERS ' HOUSE PARTY

020°S BASH

THURSDAY 22/01 /26
6PM TIL LATE

CREATIVES
FCR UKRAIINE

o FT. WHAT'S THER

(COMEDY NIGHT ) £
® DT SET BY W1 RADIQ¥ &
® ART BY “CREATIVES FOR UKRAINE” OFe¥ A{0)

T
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project

MARCH 'VYSHYVANKA' 0
ﬁ.

“Let’'s Bring
Ukrainian Children Home”

24 May 2025 @ 13:00
Wellington Arch (Hyde Park Corner)

This Mve}y, we march for justice. We march for hope.
e march for Ukraine’s stolen children.
#BringKidsBack

14:00 Organised Procession via Hyde Park (Park Lane) >
Marbfe Arch > Lancaster Gate > Notting Hill > Holland Park >
5t Volodymyr Monurnent

© 000002300

=
=
-
=0
A

00

WORLD, KEEP YOUR WORD!

DO NOT BE T RAY UKRAINE!
RALLY

DOWNING STREER \ Wi
2 MARCH 2025 %
14:00 - 16:00

British-
A Ukrainian §¢
Aid

UKRAINIAN |
WILCOME CINTRE I




B/CHOBKW G

e TPAHCMEOIMHICTb € ePEKTUBHOK MOLOENTIO CYHACHOIo
MPOOIOCYBaAHHS.

e YCNIX MPOEKTY 3aeXNTb Bl B3aEMOAII NJ1AaTPOPM Ta ayamnTopPIl.

e [Ipoatocep BUCTYMAE apXITEKTOPOM LUMPPOBOT EKOCUCTEMM.

e «CreativeskForUkraine» neMoHCTpYyE ePEKTMBHICTb TPAHCMELINHOI
KOMYHIKaLLIT.

e |[HTErpPaUla PI3HMX GOPMATIB MNIOABULLYE 3a/ly4EHICTb ayauUTOPII.




G
e Transmedia Is an effective model of contemporary production.
e The success of a project depends on the interaction between platforms
and the audience.
e The producer acts as an architect of the digital ecosystem.
e “CreativesForUkraine” demonstrates the effectiveness of transmedia
communication.

e The integration of different formats increases audience engagement.
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