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| AKTyanbHICTb AOCHNIAXEeHHS

@ Uudposa TpaHchopmauis: BineokoHTEHT
BUTICHSIE TPaAULUINHI NigPYYHNKU B OCBITHBOMY
Q@ KparesicT BinHu: 3abesnedyeHHs besnepepBHOro

HaBYaHHS ON4 AiTen y pernokauii Ta eBakyauil.
©®@ Edutainment: [loeaHaHHA OCBiITK 3 po3Baramm siK

HaneeKTMBHILLMI cnocib 3anyyYyeHHA NianiTKiB.
@ [OediunT KOHTEHTY: Bpak sikicHoro

YKpalHOMOBHOIO NPOAYKTY, afanToBaHOoro nig

cyYacHi megia-nnardgopmu.




| Relevance of the research

Digital transformation: Video content is replacing traditional

textbooks in the educational process.

The context of war: Ensuring continuous learning for children in

relocation and evacuation.

Edutainment: Combining education with entertainment as the

most effective way to engage teens.

Content shortage: Lack of high-quality Ukrainian-language

product adapted to modern media platforms.




| 06'ekT. npeameT Ta meTa

5
OO'ekT

[Mpouec npoatocyBaHHS

OCBITHIX MeLianpoeEKTIB Yy

LMdpOBOMY CepesoBULLI.

NMpeamer

[Mpoatocepchki cTparerii Ta
IHCTPYMEHTN NPOCYBaHHA Ha
npuknagi NpoekTy «Focus

Class».

s

MeTa

TeopeTnyHe obrpyHTYyBaHHS
KOMMMEKCHOI cTpaTeril
CTBOPEHHS MedianpoeKTy A

Moo,



| Object, subject and purpose

L) .

Object Subject Godl
The process of producing Production strategies and promotion  Theoretical justification of a
educational media projects in tools based on the example of the comprehensive strategy for

a digital environment. "Focus Class" project. creating a media project for youth.



| TpeHOU OCBITHLOIO KOHTEHTY 2025-2026

[

MikpoHaBYaHHS

[Nepexin Big AOBrnx nekuin
ao dopwmarie Shorts/Reels

(2-3 XBUSINHN).

Nenmicpikauin
BukopuctaHHs irpoBumx

MeXaHIK O4n4a NigTPUMKU PIBHS

nodaminy Ta MmoTmBauil.

|
S

NMepcoHanisauis
AOanTuMBHI HaBYanbHi TPEKU
Ta iHguBigyanbHi rpadoikm

nepernsaay.



| Educational content trends 2025-2026

[

Microlearning

Transition from long lectures
to Shorts/Reels formats (2-3

minutes).

Gamification

Using game mechanics to
maintain dopamine levels

and motivation.

|
S

Personalization

Adaptive learning tracks and

individual viewing schedules.



OcBiTHIN npoeKT Focus
Class

Kenc peanizoBaHnn Ha 6a3i KpamaTopcbKoi
wkonu mmucteuTB Ne3. [1poekT € BianoBigar Ha

BUKINUKN OUCTAHLINHOI OCBITU B yMOBaXx
ﬁlﬁlaTMKa:
[MooonaHHsA disnyHOT ANCTaHLUIT MiXK BUKIagadYem Ta

© nHEMaLis akagemiyHoOi nporpamu nig, kninose
© ReoepafMsaLis JOCTYNY A0 KpeaTUBHUX

IHOYCTPIN.




Focus Class educational
project

The case was implemented at Kramatorsk School of
Arts No. 3. The project is a response to the challenges

of distance education in conditions of relocation.
Issues:

@ Overcoming the physical distance between teacher and student.
@ Adapting the academic program to clip thinking.

@ Democratizing access to creative industries.




TeopeTnyHa OCHOBa
AoCnigKeHHS

TeopeTnyHa basa gocnigXeHHs1 cdhopMoBaHa Ha OCHOBI Npaub 3 AUCTaHUIMHOI OCBITYU
(beketos, BicHnk M1Y).

[HCTPYMEHTU NpocyBaHHSA MedianpoeKTy 00r'pyHTOBaHI KOHUENUiaMn LMdpoBoro
mapkeTtuHry (OknaHgep, PomaHeHko, KibanbHuk, Map4yk, OHOpi€HKO).

[MpuHUMNK irpoBoro HaB4aHHA (edutainment) gocnigXXeHo Ha OCHOBI MiXKHAPOAHMX
ny6nikauin MDPI.

Y poboTi BpaxoBaHO NCUXOSOrivyHi 0COBMIMBOCTI CNOXUBAHHSA KOHTEHTY MigNiTKaMu.

Teopia HoBux Mefia Jleea MaHoBMYa cTana OCHOBOI 4Nd aHanidy «KrninoBOro MUCMNEHHS».
YBara nignitkiB yTPUMYETLCA NPOTATOM MepLUnX 3 CEKYHA, TOMY BaXXIMBUMMU € eMOLLIMHI Ta
Bi3yanbHi Tpurepu.

Po3yMmiHHS 0cobrimBoCcTen Ccy4acHol ayamMTopil 4O3BONUIIO aganTyBaTh OCBITHIN KOHTEHT 0
NoTpeb NOKONIHHA Ta BU3HAYMUTU aKTyasibHi TPEHON.



Theoretical basis of the
study

The theoretical basis of the study was formed on the basis of works on distance
education (Beketov, Visnyk MSU).

The tools for promoting the media project are based on the concepts of digital
marketing (Oklander, Romanenko, Kibalnyk, Marchuk, Onorienko).

The principles of game learning (edutainment) were studied on the basis of
intfernational publications of MDPI.

The work took info account the psychological features of content consumption by
teenagers.

Lev Manovich's theory of new media became the basis for the analysis of "clip
thinking".

The attention of teenagers is held for the first 3 seconds, so emotional and visual
triggers are important.

Understanding the characteristics of the modern audience made it possible o adapt
educational confent to the needs of the generation and identify current trends.



| Ctparerisi Edutainment

Mobile First Approach

BukopuctaHHa cMapTdOHY SIK FONTIOBHOIO IHCTPYMEHTY

O N8 §nHicTb: HaBuaHHs 6e3 [OPOroi TEXHIKM.
@ Codt: CapCut, VN, Canva, Blackmagic Cam.
@ InTepakTuBHICTL: MUTTEBUI hinbek y

@ AdzgrmmiHicTb: MoBa «Ha piBHUX» 6e3

odiviosy.



| Edutainment strategy

Mobile First Approach

Using a smartphone as an artist's main tool.

© Accessibility: Learning without expensive equipment.
@ Software: CapCut, VN, Canva, Blackmagic Cam.

@ Interactivity: Instant feedback in Telegram.

© Authenticity: Language "on equal terms" without

formality.



| Cunabyc megianpoekty (Moayni)

Moaynb

BisyanbHa moBa

Hpamartypris

Post-production

Promotion

Ba3oBa aucuunniHa

OnepaTopcbka MancTepHICTb

CueHapHa MancTepHiCcTb

Pexxuncypa Ta MOHTax

MegiarpamoTHICTb/SMM

KnoyoBi HaBUYKH

Komnosuuiq, cBiTro, pakypcu.

CTopiteniHr, ines, KOHMNIKT.

Cknenkn, putm, 3ByK, SFX.

Ocobuctnin bpeHa, eTnka, oucTpmbyuis.




| Media project syllabus (Modules)

Module

Visual language

Post-production

Promotion

Basic discipline

Operator skill

Screenwriting skills

Directing and editing

Media literacy/SMM

Key skills

Composition, light, angles.

Storytelling, idea, conflict.

Collages, rhythm, sound, SFX.

Personal brand, ethics, distribution.




| BupoobHnumnm cnpuHT (14 OHiB)

OHi 1-3
[MpenpogakiuH: BUbIp
TeMW, CLeHapin-
BPUAIHT.

OHi 4-6
[MpoaaKkLH: 3MOMKM
BeOy4yoro, 3anuc
eKkpaHa

(Screen-cast).

AHi 7-11

[TocTnpogaKLLUH:

MOHTax B Adobe PR,

aHimaujis.

OHi 12-14
Peni3: guctpubyuis,
MoJepadis B

Telegram.



| Production Sprint (14 days)

Days 1-3 Days 4-6 Days 7-11 Days 12-14
Pre-production: topic Production: filming the Post-production: Release: distribution,
selection, script host, screen editing in Adobe PR, moderation in

briefing. recording animation. Telegram.

(Screen-cast).



| [lpoarocepcbKa KomaHaa

@ Mpoatocep: CtpateriyuHe ynpasniHHS Ta

© MengmucT: AganTauis akageMiyHVX Nnporpam.
@ Pexucep moHTaxy: BisyanbHa anHamika Ta
© sMM-kypaTop: B3aemogis 3i cninbHOTOLO.

& Motion-an3anHep: LLlennosa aHimauisi Ta TUTpW.



| Production team

@ Producer: Strategic Management and Resources.
@ Methodist: Adaptation of academic programs.
© Editing Director: Visual Dynamics and Rhythm.
© SMM curator: Interaction with the community.

© Motion designer: Shape animation and titles.



| KpamaTtopcbkKa wkKona mucteurB Ne3

100%

ONCTAHUIMHUN ®OPMAT

TpaHcdopmauisa B uncppoBuin xad
LLIkona npogoBxye OisnbHICTb B eéBaKyaujl,

BUKOPUCTOBYHOUYN XMapPHY IHPPaCTPYKTYpY:
©® €auHa meToamyHa 6a3a (Google Classroom).

@ Ti6pnana mogens: Adobe Cloud + Mobile Apps.
© 36epexeHHs yKpaiHCLKOT ifEHTUYHOCTI B yMOBaX

Mirpauir.



| Kramatorsk School of Arts No. 3

100%

DISTANCE FORMAT

Transformation into a digital hub
The school continues its evacuation activities using cloud

infrastructure:
@ Unified methodological base (Google Classroom).

© Hybrid model: Adobe Cloud + Mobile Apps.
© Preservation of Ukrainian identity in the context of

migration.



| diHaHcoBuK nnaH (micaub)

CrartTta BuTpar

TexHiyHe 3abe3neyeHHda

[Mocnyrun daxisuis

13 Ta ceps.icu

[Mpomouis (Ads)

YCbOIo

Onwuc

AMopTK3aLia cBiTna/3ByKy

Onepatop, AM3anHep

Adobe CC, Canva Pro

Target Facebook/Instagram

Linkn 3 4-x BUNyckiB

Cyma (rpH)

8 000

25 000

3500

7 000

S0 000



| Financial plan (month)

Article of expenditure

Technical support

Specialist services

Software and services

Promotion (Ads)

EVERYTHING

Description

Light/sound attenuation

Operator, designer

Adobe CC, Canva Pro

Target Facebook/Instagram

A cycle of 4 issues

Amount (UAH)

8 000

S0 000



| BaraTokaHanbHa AUCTPUGY LIS

YouTube

[onoBHWMK xab. [1oBri ypoku
(7-12 xB), CTpiMK Ta AeTanbHi

po3bopwu.

d~

Shorts / TikTok

EmouinHnin Tpurep. Jlandpxakm,

rymop Ta 3asriy4eHHsi HOBOI

ayauTopil.

&

Telegram

TBopya nabopatopis. dannu,
dinbek Ta nepesipka AOMaLLHIX

3aBaHb.



| Multi-channel distribution

> ) &

YouTube Shorts / TikTok Telegram
Main hub. Long lessons (7-12 Emotional trigger. Life hacks, Creative lab. Files, feedback, and
min), streams, and detailed humor, and attracting a new homework checking.

breakdowns. audience.



| MaTpuusa KOHTEHTY

@ YouTube: MoBHUIT MeTOANYHMIA PO3GIP.

@ Instagram Reels: Ectetuka «[Jo/Micns».

@ TikTok: BekcTenax Ta yeneHmxi

© FB: OdbininiHi aHoHCK Ans BaTbKiB.

Social Media Marketing Update Dashboard with Graph and Icons

Total Leads Sales Ready Leads New Customers New Revenue

- TextHere 408 S5 TextHere
| Sales Jsady Leazs MNaw Customers : - ew Asveni
Thee Nuslbae Thee Variin 1ot Nemalb

Twitter Stats Facebook Stats Google + Stats Linkedin Stats Emails Sent

u 5,408 H TextHere 5,608 m TextHere = 17,306
Foowers Folawers ST Falowers Eyvaie Cipansd

Vistt Customer, Leads New Customer s B Visiurs B Leads

Feb Mar Apr May Jun Jul




| Content matrix

@ YouTube: Full methodical analysis.

@ Instagram Reels: Before/After Aesthetics.

@ TikTok: Backstage and challenges.

@ FB: Official announcements for parents.

Social Media Marketing Update Dashboard with Graph and Icons

Total Leads Sales Ready Leads New Customers New Revenue

- TextHere 408 S5 TextHere
| Sakes Jsady Leazs MNaw Customers : - ew Asveni
Thee Nuslbae Thee Variin 1ot Nemalb

Twitter Stats Facebook Stats Google + Stats Linkedin Stats Emails Sent

u 5,408 H TextHere 5,608 m TextHere = 17,306
Foowers Folawers S Falowers Eyvaie Cipansd

Vistt Customer, Leads New Customer s B Visiurs B Leads

Feb Mar Apr May Jun Jul




| Noka3nukm ecbekTBHocTi (KPI)

LaHi nidmeepdxxyromb 8UCOKY eghekmueHicmb ghopmamy Edutainment y nopieHsIHHI 3 Knacu4HUMU JIEKUISIMU.



| Performance indicators (KPIs)

The data confirms the high effectiveness of the Edutainment format compared to classic lectures.



| BUCHOBKU Ta NepcrneKkTuBu

ABTOHOMHICTb: CTBOPEHO NOBHUN LIMKJT

BUPOOHMUTBA AN YMOB penokaduil.
MacwTtabyBaHHA: MOXNUBICTb TUPaXKyBaHHS SIK

«Playbook» ans iHWnX wkin.
IHHoBauUil: IHTerpauis Al ons aBTomatusauil

ReageistaT: TpaHcopmaLis cnoxveada B

aKTUBHOTO TBOPLSt MedianpoaykKTy.

[AKyro 3a yBary!

[oTOBMW 00 3anUTaHb.

Focus Class | 2026



| Conclusions and prospects

Autonomy: A full production cycle has been

created for relocation conditions.
Scalability: Ability to replicate as a “Playbook” for

other schools.
Innovations: Al integration to automate feedback.

Result: Transformation of the consumer into an

active creator of the media product.

Thank you for your
attention!

Ready for questions.

Focus Class | 2026



