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PELNEH3IA

Ha OCBITHBRO-TIpodeciiiny mporpamy «I padiunuil 1u3aH»
MIEPIIIOTO PiBHS BUIIOI OCBITH 3a crienianbHicTIO B2 Jn3aiiH,
rany3i 3HaHb B «KynbTypa, MUCTELITBO Ta TyMaHITapH1 HAYKID)
XapKiBCHKOI JIepyKaBHOT akazeMii AU3aliHy 1 MUCTEIITB

Marw NpUEMHICTh 3aCBITYUTH CBIM TMO3UTHUBHUM JOCBIJI O3HAMOMJICHHS 3
OCBITHBO-TIpodheciitHoI0 Tporpamoro «I'padiunuii nu3aiiH» XapKiBChKOI JepKaBHOI
akajemii nu3aiiHy 1 muctenTB. OHOBJICHHS HaBYAJIbHUX KOMIIOHEHTIB, 31HCHEHI
BIJIMOBIJIHO JI0 Cy4aCHUX BHMOI PHUHKY Ta YMOB ChOTOJICHHS, CYTT€BO MMOCHIIWIH
MPaKTUYHY ¥ TEOPETUUYHY I[IHHICTh IPOTPamMHu.

Baxxnuoro nepeBaroto OIIIl € ii KOMIUIEKCHICTh: CTYJEHTH OTPUMYIOTH HE
JIUIIE IPYHTOBHI TE€XHIYHI HABUYKH, a i PO3BUBAIOTh CTPATEr14YHE Ta KOHLENTyalbHE
MUCJIEHHSI, HEOOXimHe s poOOTHM B cdepl CydyaCHHUX Bi3yaJlbHUX KOMYHIKAIH.
Buknanaupkuii  cknaa, SKAW TMOEAHYE TMEAaroriyHuid JOCBI 13  peaIbHUMU
MPOEKTHUMH TPAKTHKAMH, CTpuse (HOPMYBAHHIO Yy CTYJCHTIB 3MaTHOCTI MHCIIHTH
KPUTUYHO, KPEATUBHO Ta MPAIFOBATH B YMOBAX MOCTIMHUX BUKJIHKIB.

Oco0nuBO Bif3HAYy MO3WTHUBHHUM JOCBIJ cmiBmpalll 3 npeactaBHukamu OIIIT
«I'padiuynuit quzaitn»y XJJAJAM y Mexax BUKOHAHHS KOMIUIEKCHUX MPaKTUYHUX
3aBJaHb: PO3POOJICHHS €JIEMEHTIB AailJICHTUKH, CTBOPEHHs UIIOCTpaliii OpeH-
MepCOHaxiB, (OpMyBaHHS MIPUPTOBUX PIIICHb. YYACTh CTYACHTIB y MPOEKTAX IS
JlemapramMeHTy MOJIOZI Ta CHOPTy XapKiBCbKOI MICBKOI paju MPOJAEMOHCTpYyBasa
BHUCOKY TMPUKIAJHY LIHHICTh OTPUMAHMX 3HAHb Ta 1XHIO 3JaTHICTH JI0 PEaJTbHOTO
BIPOBAKCHHSI.

3 ornsgy Ha AKICTh HABYAJIBHOIO MPOLECY, AaKTyalbHICTh 3MICTYy ¢
BIIMOBIJIHICTh KOMIIETEHTHOCTEM BUMOTAM rajly3i, OCBITHbO-TIpOQECIiiHy Mporpamy
«I'padpiunnit  muzaiiny XJAAJAM cnemiansHocTi B2  Jlu3ailH MoXHa BIIEBHEHO
PEKOMEHIyBaTH JI0 BIPOBA/DKEHHS B 3aKJalax BHINOi OCBITH. BumycKHUKH
MporpamMu MaroTh yCl MEpPeayMOBHU ISl YCHIIIHOI mpodeciitHoi peamnizauii y cdepi
Cy4acHOTro Ipa)iuHOro Ju3aiiHy.
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