boomerang

branding agoncy

PELLEH3I15I

Ha OCBITHBO-NPOdeciitny nporpamy «MynbTHMETIHHMI An3aiiHy
[ICPIIOTO PIBHS BHILOT OCBITH 3a crietianbHicTio 022 J{i3aiii,
rastysi sHanb 02 KynsTypa i Muctentno
XapKiBCBKOT JIepkaBHOT aKajiemii JH3AHHY | MHCTCILTR

MaB  MOKIMBICTD  NPHITHSTH y4acTb B OCBITHBO-IpOdeciiitiii
Hporpami u“ﬂy,u,lmu,,uumm JAM3aiiH»  XapKIBCBKOI JIepKaBHOT akajaemii
JM3aiiny 1 mucTenTs. Bpakaio, mo oHoOBJCHHS MporpaMu  CyTT€BO
AKTHBIZYBAJIO  PO3BUTOK  MOTEHIliany MPOMECHUX  MYJILTHMEIITHMX
J3aiHepiB. BaxinBoo 03HaKOIO 1IET NporpaMu € me KOMIICKCHMIT miaxin
A0 HABYAHHA 1 HOCAHAHHS JIBOX HANPSAMIB — caMe MyJIBTHMELIHHONO
M3aHHY | Tpajuuiinoi  adimauii. Tlpu TakoMmy niaxomi i HANPSMH
s0arauyioth  oane oaHoro. CTYAEHTH TakoX HE JIMIIC  OCBOIOIOTH
KOHLCHTYaIbHI T4 CTpaTeriuHi  aclekTH MYJIbTHMEIHHOrO JIM3alny.
Buknanaui, gxi e cnpan:ﬁ'uimn paxiBuamu y cBoiii ramysi, He nume
AONOMAraloTh B OCBOEHHI IHCTPYMCHTIB, ajle if CTHMYJIIOIOTH JIyMaTH TBOPYO
| BUXOJMTH 32 MEXKI CTAHAAPTHHX IAXOMIB,

Takok  MOKY  3acBilMMTH  BHNQJAKM  peaiphHOi  chmiBmpami 3
npesictasiukamu O «Mynbrumeniiinuit  auszaiiny  XJ1AJIM Yy MeKax
BUITBOPCHHA KOMIUICKCHMX 3aBJIaHb 3 MPOCKTYBAHHA: JH3aiiHY CICMEHTIB
AHICHTHKH, CTBOPCHHA bnoctpauii  Openp-nepconaxis. Cnisnpaus 3
JenapraMeHTOM MO0 Ta cnopty XapKiBChKOi MIChKOT paji Jlasa 3Mory
BIIPOBAJMTH HA MPaKTHIIL HABHYKH | 3HaHHA, #ki  cryiaentu Ol
«MyneTumemitnuii ausaitny XJ{AJIM orpumainu nij yac HaByaHHs.

Orxe, OIHIT «Mynstumemiitnmii guzaitny  XJIAJIM crneniaibHocTi
022 Jln3aiin MOXKHA PEKOMCHJIYBATH Ha BIPOBA/LKCHHA Y 3aKiajax BHINOL
OCBITH, fKI 3aBEpIUaTh HABYAHHS MOXKYTb YCHILIHO IHTErpyBaTH OTPHUMaHI
HABHYKH | 3HAHHA B pealbHOMY 1podeciiiHoMY OTOYEHHI.
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